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ADD-ON COURSES 

2016-17 

 

S. No. Name of course 

Total number of 

students 

Number of 

JMC students 

1 Financial Management 18 7 

2 

Corporate Communication and Public 

Relations 14 

8 

3 Media Studies 22 7 

4 Camera and Photography 5 3 

5 Advertising and Marketing 23 10 

6 Sports and Event Management 13 12 

7 French Language  50 * 

8 Spanish Language  31 * 

 TOTAL 176  

*Details of only JMC students not available  

 

NAME FINANCIAL MANAGEMENT (GP05FM) 

COURSE 

OUTLINE 

MODULE 1 

• Introduction to Financial Accounting 

• Preparation of Financial Statements 

• Financial Statements of Limited Companies 

• Annual Report 

• Introduction of Cost Concepts 

• Cost-Volume-Profit Analysis 

• Decision involving Alternate Choices. 

MODULE 2 

• Introduction to Financial Management 

• Time value of Money 

• Introduction to Risk and Return 

• Valuation of Securities 

• Financial Statement Analysis 

• Financial Forecasting 

• Cost of Capital 

• Basics of Capital Expenditure Decisions 

• Analysis of Project Cash Flows 

• Cases and Exercises 

• Time value of money 

• Introduction to Risk and Return. 

• Valuation of Securities. 

• Cost of Capital. 

• Basics of Capital Expenditure Decisions. 

MODULE 3 

• Leverage 
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• Capital Structure Theories 

• Capital Structure Policy 

• Dividend Policy 

• Management of Working Capital 

• Estimation of Working Capital Needs 

• Inventory Management 

• Receivables Management 

• Treasury Management and Control 

• Financing Current Assets 

• Risk Analysis and Optimal Capital Expenditure Decision 

• Current Development 

• Cases and Exercises 

• Capital Structure 

• Dividend Policy 

MOU 
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NAME OF 

STUDENTS 
S. No. Name of the student 

1 Yashna Shankar 

2 Dolly Mehta 

3 Priya 

4 Parul Madhan 

5 Hemakshi Patel 

6 Ananya Pandey 

7 Kuhu Singh 

8 Y. Antara Rao 

9 Sampada Saxena 
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10 Simran Gupta 

11 Yashika Nagi 

12 Sanaya 

13 Megha Bisht 

14 Rabiya Khan 

15 Apala Mishra 

16 Nancy Tulsyan 

17 Shivani Chauhan 

18 Vaishali 
 

 

NAME OF 

JMC 

STUDENTS 

 

S. No. Name of the student Course 

1)  Yashna Shankar Maths H 

2)  Hemakshi Patel Maths H 

3)  Ananya Pandey Maths H 

4)  Kuhu Singh Eco H 

5)  Y. Antara Rao EcoH 

6)  Sampada Saxena Eco H 

7)  Nancy Tulsyan Maths H 
 

 

NAME CORPORATE COMMUNUICATION AND PUBLIC RELATIONS 

(GP02CCPR) 

COURSE 

OUTLINE 
• History and practice of public relations in Indian and global setting – The 

importance of communication in a spectrum of corporate setting is analyzed.  

Need and role of PR professionals is studied. 

• Communication ethics, low and regulation is discussed. 

• Media Environment in India and the world – Building and maintaining 

relationships of credibility with the media and developing methodology for the 

successful practice of media relations.  The overview of the print, electronic and 

digital media is given and PR is understood in the context of a fast-growing, fast-

changing media. 

• Developing specialized skills for effective writing including brainstorming, 

researching, planning, structuring, wording, presenting, rewriting are taught 

through drill exercises in reading and understanding corporate news and 

literature. 

• Qualitative research methodologies to produce knowledge-driven programs 

and to measure the outcome of marketing strategies are discussed. 

• Developing strategic communication plans that include blending internal and 

external initiatives to accommodate core company principles are shared.  

Anticipating crisis situation and doing crisis management is understood.  

Organizing press conferences and media meetings, issuing press releases is 

taught. 
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• Even Management and Planning – Importance of events for corporate 

marketing and the kind of events with differing deliverables is studied.  The 

opportunity for cross promotion and co-branding to bring value addition for the 

client/s is understood.  Preparation and budgeting for events, role of vendors and 

media opportunity at every stages is taught in details. 

• Case Studies – Introduction to real life communication campaigns by leading 

companies.  The structure of PR firms and how they function is understood. 

• Assignments 

MOU 
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NAME OF 

STUDENTS 
S. No. Name of the student 

1 Toshali Singh 

2 Shriya Dhingra 

3 Hena Channa 

4 Simar Kaur Bhasim 

5 Priya Gupta 

6 Surmala Sharma 

7 Steffy Lawrence 
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8 Priyanka Malhotra 

9 Ryanna 

10 Gurveen Kohli 

11 Divya Gupta 

12 Karishma Puri 

13 Kanika Vohra 

14 Akshita Dua 
 

 

NAME OF 

JMC 

STUDENTS 

 

S. No. Name of the student Course 

1)  Toshali Singh Hindi H 

2)  Shriya Dhingra BA Prog 

3)  Hena Channa BA Prog 

4)  Simar Kaur Bhasim BA Prog 

5)  Steffy Lawrence B.com P 

6)  Priyanka Malhotra Outsider 

7)  Ryanna Soc H 

8)  Akshita Dua Eco H 
 

 

NAME MEDIA STUDIES (CP04MS) 

COURSE 

OUTLINE 

Course Overview: 

The course will cover modules of Print Media, Photography and aesthetics (to 

cover both indoor and outdoor shoots), Film Appreciation, TV Production, 

Anchoring and Radio Jockeying. 

Topics: 

• Introduction to media and Journalism. Discussions about related work 

profiles (Indian context) 

• Radio program Production. 

• Voice grooming, Diction and Presentation 

• Scriptwriting and Studio Training 

• Project Work 

• TVand Film Studies 

• Film Appreciation, Camera Shots and Angles 

• Direction basics 

• Project Work-Group Activity 

• Journalism (Print, Web, TV) 

• News and report writing 

• Photo Journalism 

• Basics of Internet marketing 

• TV News Reading and Reporting 
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MOU 
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NAME OF 

STUDENTS 
S. No. Name of the student 

1 Nishtha 

2 Akriti Sharma 

3 Chahat Choudhary 

4 Neha Sharma 

5 Purnima Jha 

6 Neharika Prabhakar 

7 Richa Shivangi Gupta 
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8 Shweta Nair 

9 Nidhi Bam 

10 Navpreet Kaur 

11 Jahnvi Shrivastava 

12 Riya Sharma 

13 Ambika Pandey 

14 Garusha 

15 Neha Sharma 

16 Mehak Jan Khanna 

17 Charu Gupta 

18 Kirti Dahiya 

19 Deeksha Mishra 

20 Bhavya Dang 

21 Puja Sharma 

22 Zuha Husain 
 

 

NAME OF 

JMC 

STUDENTS 

 

S. No. Name of the student Course 

1)  Nishtha BA Prog 

2)  Purnima Jha Eng H 

3)  Neharika Prabhakar BA Prog 

4)  Shweta Nair BA Prog 

5)  Nidhi Bam Eng H 

6)  Jahnvi Shrivastava BA Prog 

7)  Riya Sharma BA Prog 
 

 

 

NAME CAMERA AND PHOTOGRAPHY (CP01CP) 

COURSE 

OUTLINE 

Course Overview: 

The course is designed to introduce the participant to the key elements of 

photography, both aesthetic and technical. It lets you to be in control of the 

camera and not vice versa. 

Topics: 

• Basics of Photography 

• Composition, exposure, lighting, lenses, depth of field, macro 

photography, use of tripods, polarizing filters etc. 

• Development of cameras and accessories 

• Digital concepts and features of modern DSLR and bridge cameras 

• Practical sessions covering 

• Table tops 
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• Food photography 

• Portraits 

Course Training Methodology: 

• Lecture demonstrations, special studio session, field trips (sports, 

architecture and street scenes), exhibitions, photo walls, assignments, etc. 

MOU 
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NAME OF 

STUDENTS 
S. No. Name of the student 

1 Priyasha 

2 Sakhi Saxena 

3 Nivediata 

4 Ananya Sreehari 

5 Sherrien 
 

NAME OF 

JMC 

STUDENTS 

S. No. Name of the student Course 

1)  Priyasha B.A. Prog 

2)  Sakhi Saxena B.A. Prog 

3)  Sherrien Pol Sc H 
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NAME ADVERTISING AND MARKETING COMMUNICATIONS (CP02AMC) 

COURSE 

OUTLINE 

The Advertising and Marketing Communication course programme comprises 

application-based instruction by industry professionals. Designed to give 

working knowledge of Advertising and Marketing Communication and how 

they inter-relate, the course comprises of modules, research projects and 

workshops. 

Topics: 

• Marketing principles and Concepts 

• Understanding the Advertising Industry 

• Market research 

• Direct marketing 

• Advertising Campaign and Strategy 

• Public Relations and Client Servicing 

• Fundamentals of Digital Marketing 

Course Training Methodology: 

• Lecture and demonstrations 

MOU 
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NAME OF 

STUDENTS 
S. No. Name of the student 

1 Kritika Singh 

2 Harsimran Syan 

3 Echchaa Mehar 

4 Monisha Agarwal 

5 Shagun Abbey 

6 Simran Gupta 
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7 Meghna Malik 

8 Sakshi Rajora 

9 Pakhi Kulshreshtha 

10 Kashika Kumar 

11 Aditi Kindra 

12 Swarna Singh 

13 Mehak Chug 

14 Dapinder Kaur 

15 Neha Padbidri 

16 Astha Bansal 

17 Aishwarya Sharma 

18 Deeba Varisha 

19 Tsering Dolkar 

20 Divya Sehgal 

21 Vrinda Choudhary 

22 Harnoor Saini 

23 Parul Harjai 
 

 

NAME OF 

JMC 

STUDENTS 

 

S. No. Name of the student Course 

1)  Harsimran Syan B.Com H 

2)  Echchaa Mehar B.Com H 

3)  Monisha Agarwal B.Com H 

4)  Meghna Malik BA Prog 

5)  Pakhi Kulshreshtha Eng H 

6)  Kashika Kumar B.Com H 

7)  Aditi Kindra BA Prog 

8)  Deeba Varisha B.A Prog 

9)  Divya Sehgal Socio H 

10)  Harnoor Saini B.Com H 
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NAME SPORTS AND EVENT MANAGEMENT (CP05SEM) 

MOU AND 

COURSE 

OUTLINE 

 
 



 

23 
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NAME OF 

STUDENTS 
S. No. Name of the student 

1 Jasleen Kaur 

2 Shreya 

3 Homi Bengani 

4 Damini Negi 

5 Mansi Chaudhary 

6 Nalini Singh 

7 Bharti Yadav 
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8 Shreya Dhingra 

9 Ria Dua 

10 Karen Aitkins 

11 Tanvi Singh 

12 Ekambara Subramanian 

13 Yagya Sharma 
 

NAME OF 

JMC 

STUDENTS 

S. No. Name of the student Course 

1)  Shreya BA Prog 

2)  Homi Bengani B.Com H 

3)  Damini Negi BA Prog 

4)  Mansi Chaudhary BA Prog 

5)  Nalini Singh His H 

6)  Bharti Yadav B.Com H 

7)  Shreya Dhingra BA Prog 

8)  Ria Dua BA Prog 

9)  Karen Aitkins BA Prog 

10)  Tanvi Singh B.Com H 

11)  Ekambara Subramanian Eng H 

12)  Yagya Sharma B.Com H 
 

 

NAME FRENCH LANGUAGE  

NAME OF 

STUDENTS 

ENROLLED 

S. No. Name 

1)  AASHI MAKHIJA 

2)  ADITI PANT 

3)  ANU RANA 

4)  APURVA 

5)  ARSHI ANSARI 

6)  AYANA P JOY 

7)  AYUSHI BANSAL 

8)  CHETNA BAKSHI 

9)  DEEPIKA SURI 

10)  DEVIKA WASSON 

11)  DIANA RAJI 

12)  DIVYA MEENA 

13)  DIVYANI NANDAN 

14)  FLORENCE CHRISTINA PEARLSON 

15)  HIMANI CHOUDHARY 

16)  HIMANSHI AGGARWAL 

17)  HIMANSHI SHARMA 
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18)  KAMAKSHI SHARMA 

19)  KANIKA GULATI 

20)  KRITI PANDEY 

21)  LAVANYA SHARMA 

22)  MAHIMA SHARMA 

23)  MANSI VATS 

24)  MEHAK BALI 

25)  MEHAK REEN 

26)  MUSKAAN MALHOTRA 

27)  NISHA SHARMA 

28)  NISHTHA SHARMA 

29)  RASHIKA SHOKEEN 

30)  RASHMI SHAJU 

31)  REKHA NEGI 

32)  RHEA JOSE 

33)  RIYA UPPAL 

34)  ROSHNI MISHRA 

35)  SAKSHI ARORA 

36)  SAKSHI MITAL 

37)  SAKSHI SINGLA 

38)  SALONI SAHNI 

39)  SANJANA VERMA 

40)  SHIKHA M 

41)  SHIVANI YADAV 

42)  SHWETA RANA 

43)  SIMRAN BHATIA 

44)  SMRITY 

45)  SONALI HANDA 

46)  SUHAVI CHOUDHRY 

47)  TAMANNA JAISINGH 

48)  TANYA GUPTA 

49)  UNNATI BISHT 

50)  VANSHIKA SAWHNEY 
 

 

NAME SPANISH LANGUAGE  

NAME OF 

STUDENTS 

ENROLLED 

S. No. Name 

1)  AANCHAL TANEJA 

2)  AMALA MANOJ 

3)  ANJALI KUMARI 

4)  BHAWANA 



 

27 
 

5)  DIANA SARA TITUS 

6)  DRISHTI SAH 

7)  GAYATHRI RAGAVAN 

8)  ISHITA TEWARI 

9)  JYOTI RANI 

10)  KANISHKA PANDEY 

11)  KASHISH PANDEY 

12)  KAVITHA K 

13)  LAVANYA TRIPATHI 

14)  MADIYA BANO 

15)  MUSKAN CHAWLA 

16)  NISHA 

17)  NISHTHA RASTOGI 

18)  NISSI JOHN 

19)  RADHIKA RASTOGI 

20)  RAKSHITA SHARMA 

21)  RIDHI BHATIA 

22)  ROSHNI KUMARI GOUDA 

23)  SHAMA PARVEEN 

24)  SHIVANI 

25)  SHWETA 

26)  SIMRAN GUPTA 

27)  SOMYA CHARAN PAHADI 

28)  SWATI DOTANIA 

29)  TISHYA GUPTA 

30)  VANYA SHARMA 

31)  YAMINI YADAV 
 

 

• Assessment includes on-going projects and terminal examination 

• All students successfully completed the course for the year 


